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Perfect competition in the value-menu fast-food restaurant business
Discuss the characteristics of perfect competition.
Perfect competition is a market structure where many firms sell homogenous products. In perfect competition, there is always the freedom of entry and exit into the market since firms are not restricted by government regulations (Pettinger 2019). The products' prices are normally low because of the competition pressure; therefore, they make a normal profit. The fixed and variable costs of firms in a perfect competition vary, which allows them to reduce their product prices or increase. Since there are many firms in the market, there is perfect information and knowledge of the produced goods and services (Pettinger 2019). 
Explain why a fast-food restaurant often displays characteristics of perfect competition
Fast-food restaurant businesses with value menus often display the characteristics of perfect competition because of how they manage their menus and prices. Just like filling stations, fast-food restaurants often consider the prices of their competitors so that they can set their offers in a way that meets their business purpose because every business aim is to maximize the profit (Agarwal 2017). For instance, McDonald's opened the 'Dollar Menu.' Other restaurants started to incorporate other value menus like Taco Bell and sold them at a low price because of its good progress. 
Describe how your restaurant would maximize its short-run profits
To maximize my restaurant's profit in the short-run, I would be forced to keep the production cost low and maximize the output. However, my goal will be to fulfill consumers' demand by producing quality products and setting a favorable price without flooding the market base. 
Discuss why a firm in perfect competition may choose to be open on Mondays, typically the slowest day of the week, when their revenues do not seem sufficient to warrant doing so.
At first, in perfect competition, many firms are producing identical products, meaning competition is very high. So, if their counterparts can open their business on Monday, it means other firms can probably open. Even though their revenue may seem low on Mondays, closing down would not be the best option because some of the firms would lose their daily customers. Losing one-day sales could also affect that week's revenue collected, probably reducing it. In any business, every single customer count's in every sale. A firm may have a stable fixed and variable cost that can sustain them open on Monday. However, with proper business management, they can replace the low sales for that day and make up for it throughout the week. 
Discuss the long-run benefits of running a firm in perfect competition.
There are some long-run benefits incurred while operating a firm under perfect competition. In the long-run, the revenue collection can exceed while maximizing the profit, thus increasing the capital that can be used to expand the firm or open another new firm somewhere else. If the firm expands, it will increase its production volume to higher quantity output. According to Agarwal (2017), when new firms get into the market because there is no restriction or regulations, a firm may choose to reduce their products' prices because they are producing more. At the same time, the production cost will increase because of the increasing number of competitors. Firms that operate under loss move out of the market and allow new firms to get into the market (Agarwal 2017). “Losses are the key to establishing Long Run equilibrium." Therefore, firms enjoy market efficiency, which makes resources to be used sufficiently (Agarwal 2017).  
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